
 

 

 

 

OLIVIA EZEKWE 
Communications Strategist │ Writer │ Visual Storyteller 

 

PROFESSIONAL SUMMARY 

Communications professional with experience across strategic communications, writing and 

storytelling, digital communications, brand management, advocacy and visual media. 

Experienced in developing communication materials, managing digital platforms, supporting 

campaigns, producing organisational publications, and translating complex programmes and 

ideas into clear, engaging stories for different audiences. 

Experience spans nonprofit and development organisations, purpose-driven brands, healthcare, 

hospitality and faith-based organisations, with additional experience supporting international 

and remote teams. Background in law brings strong attention to detail, structured thinking and 

an understanding of policy, rights and public-interest issues. 

  

EXPERIENCE  

COMMUNICATIONS LEAD,  

SOUTH SAHARAN SOCIAL DEVELOPMENT ORGANISATION  

2024 - Present      
 

Provide Leading strategic communications across the organisation’s civic and development 

programmes, covering campaigns, digital communications, donor reporting, brand 

management, and multimedia storytelling. 

• Lead communications for the Sister Guardian Initiative across 34+ rural communities 

in Enugu State and 22 communities across Nigeria, with communications efforts 

contributing to a 150% increase in reported media visibility. 

• Led communications for the Cost of Justice Project, coordinating contributions from 

100+ writers across Nigeria and Kenya and 30+ visual artists, and supporting the 

project’s launch in collaboration with UN Women. 

• Develop donor reports, policy briefs, newsletters, and other communications 

materials for government agencies, international partners, and donor organisations. 

• Manage the organisation’s digital communication channels and assets, strengthening 

audience engagement and establishing a consistent multimedia production workflow. 

• Train and mentor 50+ community-based women advocates in storytelling, 

documentation, and communicating human rights issues. 

• Train partner-organisation communications teams on communications planning, 

content development, and effective digital communication. 

 

CONTENT & BRAND MANAGER (Remote) 

MONEYWISE DOCTOR | HOLISTIC DIMENSION LTD, UK 

2025 - Present  
 

 

Lead content and digital brand communications tailored to a UK medical audience, 

developing relevant financial and professional content that reflects the interests, context and 

needs of a specialised audience. 

• Develop editorial content and digital communications aligned with the brand’s voice, 

audience and objectives. 

• Translate financial and professional topics into clear, accessible articles and social 

content for a specialised UK medical audience. 

• Manage audience engagement across digital platforms, maintaining a responsive and 

consistent brand presence. 

• Support content planning and editorial direction across social and web platforms. 

• Apply SEO and content optimisation principles to website content to improve 

discoverability and audience reach. 

• Monitor content and audience performance to inform future communication and 

content decisions. 

 

 

 

 

 

 

 

 

 

  

CONTACT   
    

       +2348067103176 

       ezekweolivia@gmail.com 

 

EDUCATION  

 

LLM - 2025 

 COOU, ANAMBRA STATE 

 

B.L - 2021 

NIGERIAN LAW SCHOOL, 

YENAGOA 

 

LLB - 2019 

 COOU, ANAMBRA STATE 

 

TOOLS  

 

● Canva  

● Adobe Lightroom  

● WordPress  

● Meta Business Suite  

● Mailchimp  

● Microsoft Office Suite  

● Google Workspace  

● Microsoft Teams  

● CapCut 

● Senja, etc 

 

SKILLS  

 

• Strategic Communications 

• Digital Communications 

• Communications Planning 

• Writing & Storytelling 

• Copywriting 

• Social Media Management 

• Content Development 

• Brand Management 

• Website Management 

• WordPress 

• SEO & Content Optimisation 

• Email Marketing 

• Photography 

• Documentary Storytelling 

• Donor Communications 

• Stakeholder Engagement 

• Media Relations 

• Research 

 

 

REFEREES  

● Available on request  

 

 

 

 

 

 

 



 
 

 

 

 

CONTENT & BRAND MANAGER (Remote) 

LIFE MIND NAVIGATION PSYCHIATRY, USA  

2025  
 

Provided communications and digital content support for a US-based mental health brand, developing audience-focused content 

tailored to the US market. 

• Develop editorial content and digital communications aligned with the brand’s voice, audience and objectives. 

• Translate financial and professional topics into clear, accessible articles and social content for a specialised UK medical audience. 

• Manage audience engagement across digital platforms, maintaining a responsive and consistent brand presence. 

• Support content planning and editorial direction across social and web platforms. 

• Apply SEO and content optimisation principles to website content to improve discoverability and audience reach. 

• Monitor content and audience performance to inform future communication and content decisions. 

 

COMMUNICATIONS CONSULTANT | FREELANCE 

SUNCHES VILLA HOTEL  

2025 - 2026  
 

Provided communications, brand and digital support for a hospitality brand, with a focus on strengthening its public-facing  

presence and guest-facing content. 

•  Develop editorial content and digital communications aligned with the brand’s voice, audience and objectives. 

• Translate financial and professional topics into clear, accessible articles and social content for a specialised UK medical audience. 

• Manage audience engagement across digital platforms, maintaining a responsive and consistent brand presence. 

• Support content planning and editorial direction across social and web platforms. 

• Apply SEO and content optimisation principles to website content to improve discoverability and audience reach. 

• Monitor content and audience performance to inform future communication and content decisions. 

 

SOCIAL MEDIA & PUBLICITY MANAGER 

DIGC GARRIKI 

2022 - Present  
{{  

Lead communications and publicity for a faith-based organisation, including outreaches, special programmes and major activities. 

• Develop communication plans and promotional content across social media and other digital channels. 

• Produce and coordinate visual content, including photography, short-form videos and service coverage. 

• Manage social media content and audience engagement to strengthen visibility and participation. 

• Support the organisation’s brand presence through consistent messaging, visual communication and digital content. 

 

LEGAL ASSOCIATE 

EZEKWE & PARTNERS 

2021 - Present  
{{  

Provide legal support across property and tenancy matters, family law, corporate matters, legal research and drafting.  

• Conduct legal research and analyse relevant statutes, case law and legal principles to support client matters. 

• Draft and review legal documents, including agreements, deeds, tenancy documents, notices and formal correspondence. 

• Provide legal support on property and tenancy matters, including tenancy documentation, notices and related client advisory work. 

• Assist with matrimonial causes matters, preparing relevant documents and providing legal support throughout the process. 

• Support corporate legal matters through document preparation, compliance-related work and general legal advisory support. 

Olivia Ezekwe │ +2348067103176 │ ezekweolivia@gmail.com  
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